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Numbers reflect leads and applications generated by a paid
marketing effort. All marketing dollars are spent on targeting

hard-to-fill positions like nursing and allied jobs.
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58,638 3,388 588 352

Visits are the total number of times the career website, landing pages or the applicant tracking system are visited.
Application volume refers to external applicants only. Spend was down 15% Q1 2020 compared to Q1 2019.

2020

RSVPs
276

Attendees
165

Hires
15

Per Hire
$420

The event was held on Saturday, January 25, 2020. 
Clinical and Non-Clinical job seekers were invited to

attended to interview with iring managers onsite. 


