Recruitment

Marketing Q2 Metrics

03,900
VISITS

-13%
Q220/Q219

D

-13%

3300
ALL APPS

Q220/Q219

708 .0 05D
PN APPS HALLIED APPS
+8% -5%
Q220/Q2 19 Q220/Q2 19

Total Conversions

(rom Paid Efforts

O.07%

Conversion Rate

No Change
Q220/Q219

Iraffic Report

O
O/%
Traffic is Local
No Change Q2 20/Q1 20

19%
Traffic is from Forida,

but not local
2% Q2 20/Q1 20

D1%
Traffic is from

out-of-state (OOS)

+1% Q220/Q1 20

T

Numbers reflect leads and applications generated by o paid
marketing effort. All marketing dollars are spent on targeting
hard-to=fill positions like nursing and allied jobs.
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Host a virtual event to
connect with
candidatesl

Expand retargeting
orogram to include
ohysician group needs
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